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The company'‘s perception of location

traditional location factors
e transport connection
 taxes

 labour market

David Ricardo J. H. von Thinen Alfred Weber August Losch
et. al. (1772-1823)  (1783-1850) (1868-1958)  (1906-1945)

+ dynamic location factors

* milieus

e cluster

e research infrastructure

et. al.
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_ + process factors
Michael Paul Krugman . .
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The region‘s perception of location

exogenous -> endogenous perception
perception factor => oriented towards actors
oriented and interaction
perception of -> perception of
development
location
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Regional policy — to configurate the location

EU level

national level
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regional level
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Knowledge management as a part of regional
policy

the perspective on
Innovation

the perspective on
human capital

learning

region
the perspective on
regional milieus
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Knowledge management

proximity ) _ _ _
INn the region‘s perception

face-to-face

networking _
untradable inter-

dependencies

density of
Interaction

knowledge-
based
Institutions
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Knowledge-based regional policy beyond
the marketing of locations

_ Regional Planning
business develgpment private

actors

0ject manager

3partement of tourism who has

regional
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agional educational
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Knowledge management, tacit knowledge
und informal learning

formal learning © 3% informal learning

(easy to manage!) (how to manage?)
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Further research necessary

e consistent theory

e concept on what is the potential for RD
e overview on how IL Is promoted

e deeper insight on how does IL function

e overview on possibilities
to support / improve |
« considerations on interplayi®& ¥
formal / informal learning &=
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